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Reflections on the Impact of COVID-19 on Online Performance Products and Its Development

- Taking NCPA as an Example

SUN Yang
(NCPA, Beijing 100031, China)

—\* ‘/ y [Abstract] Taking the online performance products produced by NCPA during the epidemic as an example, the trend and
_AJ I_E / I H characteristics of online performance products development during and after the COVID - 19 are analyzed in detail.
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